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Who Is Connect Ohio?

a 501(c)3 non-profit organization charted to

- enable the closure of the digital divide

- develop strategies to ensure that affordable
broadband reaches every business and
citizen in Ohio

-Increase the use and demand for broadband
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NBroadband access I s essen
economy and creating new educational opportunities

In every corner of our state. That is why it is so

Important that we build the partnerships needed to
ensure that access to every Ohioan no matter their
economic status, regional location, or educational

| evel . O

- Governor Ted Strickland
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Goals

A Affordable broadband available to every Ohioan

A Dramatically improved use of computers and the
Internet

A Meaningful online presence for every local
community

A eCommunity leadership teams formed with

business plan and applications identified for each
county
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o
OHIO

A Assess the current situation

A ldentify opportunities
I Supply and Demand
A Enlist enablers
I Private providers
I Policymakers
I Partner Companies
I Community Organizations

A Develop Strategies
A Implement Change

How do we do that?
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Assess

92% of Ohio households
have broadband available.
Still, more than 350,000
households cannot connect

to broadband from home.

Symbology
City
— Interstate
— USTRoad
— County Boundary
% Water
772, National and State Lands
| Broadband Available
Broadband Likely Available*
Unserved Areas

*In these areas there is a strong likelihood for broadband availability;
however, technology limitations in select areas may limit service to
some homes. Submit questions to: maps@connectohio.org.

2010 © Connect Ohio®. All Rights Reserved. Do Not Copy WithoutWritten-—



D Ohio Broadband Adoption
by Count
OHIO i Y

Statewide, 55% of Ohio
residents subscribe to
broadband service at home|.

Cioshooton Harrizon

Compared to o, m MW
Statewide Average Clark | oo s ﬂ .
- I - ; . . { ':'G Prrbl.n-M'm.:g-.'mu:r} Perry Mmg
[ Significantly Lower (<36%) w& -
Busther

) Lower (36-34%)
@ Statewide Average (55%) @ qh

ClErmont s .
Lawernee -’I

@ Higher (56-64%)
@@ Significantly Higher (>64%)

Q: Which of the following describe the type Eroadband Adoption Statewide Average: 53%¢ ‘1_,.-;" Source: 2008 Connect Ohio Statewide

of Internet service you have at home? Residential Technology Assessment

(n = 10,083 OH residents)
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ASSess
D Broadband Ave
CONNECT Adoption b

OHIO

=

Low broadband adoption is
not limited to areas with low
broadband availability.

92% of Ohioans have
broadband availability, yet
only 55% actually subscribe.

N

Legend
Lower Than Average Broadband Adoption (< 55%)

() Higher Than Average Broadband Availability (>81%)

- Higher Than Average Broadband Availability
and Lower Than Average Broadband Adoption

Source: 2008 Connect Ohio Statewide
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D Ohio Technology
Adoption Summary
OHIO

Percent of Ohio residents who:

Use the Internet, Don't know
but not from 2% Do not use the
home
iy Internet
0 21%

Use dial-up from

home
13%
Use broadbanc
from home
55%
Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewid
(n =1,200 OH residents) Residential Technology Assessment
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OHIO

2010 Adoption Summary

Use dial-up from
Use broadband home

from home 9%

66% /

Don't know if
home Internet
service is dial-up
or broadband
2%

Use the Internet
someplace other

D t h than home
0 not use the 11%
Internet
12%
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|dentify

The 5 A’ of Technology Expansion

Availability
[

® Awareness
Adoption @

[ ) S
Affordability @ Applications

2010 © Connect Ohio®. All Rights Reserved. Do Not Copy Without Written Permission.



|dentify

Business
and
Industry

S

Tourism,
Recreation

and Parks

eCommunity

Leadership Team
Community leaders from each sector
provide the most comprehensive picture
of the community in terms of broadband
Higher deployment. The team assesses and
Education plans for technology solutions in each
community.

Healthcare ‘
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D OHIO eCommunity Strategy Process

Field Director

ISSUES PROJECTS

Definition
Meeting

SECTORS—)lll "l "l .+ Government v

|

A +  Community Organizations
+ K12 -
Full Report +  Higher Education > Project
+  Agriculture Q Planning
+  Business & Industry =
A g +  Recreation & Tourism g
= +  Libraries = v
< «  Health Care )
Draft Report s m Management
o - &Review
0 0
A :
>
V] ==
Benchmark E Z Review,
Review é Refine &
Progress
= A 4 g
Gather Input Benchmark
B WOTkSth Enable& Implementation
Implement o
A Connect Ohio Steering Committee Resources

v

Enlist KiCk[')ﬁ %
Meeting Measure
ASSESSMENT &Report

A

Measurement
; ,

& Assessment

" Initial Research, Mapping Measurement Criteria (not all inclusive)
dentlly Mesting & Impact Studies
\ #ofhouseholds/businesses served % adopters
#of new users #of new computers
price # of new users
revenue speed
\ J
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|dentify

r.'] Perr

Broadband Service Inventory

Symbology
® City
— Interstate
—— U5 ERoad
—— County Boundary
5 Water
{77 National Lands
[ Broadband Available
Broadband Likely Available*




Census Overlay

Symbalogy
& City

— nierstale

—— LS Foad

[ County Boundary

i Waber

[ Matonal Lands

P Municipal Boundary
Mumber of Unserved Households
per Square Mile, per Census Elock
[o-8 B 41-53
[ 9-20 @ 8o+
. Zl-40
(] Arzaless than 0.25 squars mile
[ Broadband Available*
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r- State Broadband Data
J Development Program
OHIO Data Collection and Mapping

A Semi-Annual Data Collection and Aggregation

A Publication of Maps and Data Access Tools
I Provides Census-Block level information

A Extended access to information for partners
A Consumer availability/validation portal

A Analysis tool for providers and advocates

A Surveys and Demand/Adoption Data

A Updated information to comply with FCC National
Broadband Plan standards

A Validation and Data/GIS Technical Assistance
A Broadband Stat
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r- State Broadband Data Development
J Program
OHIO Address Level Data Development

A Funds the Development of Granular
Household-Level Data in Rural and
Underfunded Counties

A Establishes a More Detailed Mapping
Backdrop

A Leveraged for Better Public Safety

A Enables High-Quality Analysis tools for
Market Investment

A Overseen by OGRIP
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A The next few years: ECO and SBDD
focused

A Project Mode
I Mapping
I Last Mile
i Every Community Online
A Regional Meetings
ASt ate Operations Man

A Updated Regional Coverage Breakdown

Connect Ohi odos T
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OHIO

24 Regions

Three Territory Managers

Monthly Meetings

Last Mile Technical Assistance (

Williams ll

Defiance

Henry
e B

Fulton

Lu}—

Wood

Paulding

Putnam

Mercer

Darke l

Van Wert Le-r_'_

Allen

Ottawa

Sendusky Erie

Seneca l Huron

Lorain

Lake Ashtabula
@
Cuyahoga Geauga
@ Trumbull
Medina | Summit Rotage —Q—'

Wyandot | Crawford

[

Auglaize

Shelby

Miami

Preble

Butler

Hamilton

Statewide)
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OHIO

A 2010 Residential Assessment Executive
Summary Available:

2010 Technology Assessment

A 2010 Business Assessment Results
I Released October, 2010

A 2010 County Research
I Avallable April 2011
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http://connectohio.org/_documents/OH_StatewideQ1_080110.pdf
http://connectohio.org/_documents/OH_StatewideQ1_080110.pdf

o
OHIO

Broadband Hero Awards

A Presented to individuals that have assisted
with bringing technology to local
communities across the state

A Awards announced quarterly

2010 © Connec t Ohio®. All Rights Reserved. Do Not Copy Without Written Permission.



o} Broadband Hero Award
OHIO winners

'W’j L 5‘}{,"”' Ll

A Jay Barkey, ASS|stant Director, Adams County Public lerary West Union,
Ohio

A Contributed to ECO Pilot Program in .
Instruction to a diverse group of residents who needed assistance with
utilizing the internet to its fullest potential.
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[o} Broadband Hero Award
Winners

A Ron Vanover, Owner of New Life PCs, Ltd.

A Contributed to ECO Pilot Program i
refurbished computers to students who have successfully completed training.
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D Every Citizen Online (ECO)
Program Overview

L
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D Every Citizen Online
OHIO Background

A More than 60 eCS teams identified
adoption and awareness as priority
projects for their communities

A Over 500 libraries participated at a local
level to determine the capacity and client
makeup of each facility

A Connect Ohio partnered with SLO and
others to aggregate a NTIA BTOP request
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D Every Citizen Online
OHIO Scope and Scale

A 80,000 training hours

A 300+ locations

A 200,000 participants

A 75,000 incremental adopters

A 2,000+ computers

A 2 years

A 45,000 total patrons served

A $10 million Project with $3 million matching funds

A 68 Direct Job-Years

A 136 total jobs direct, indirect, and induced

A 4.2 million households reached 60 times each month
A $31 million in incremental annual subscription revenue
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Every Citizen Online
Partners

A State Library of Ohio
A Ohio Public Library Network

A Board of Regents
I Community Colleges and one University

A Goodwill Community / Microsoft / Intel
A GroundWork group

A Educational

echnology Centers

A Ohio Broadcasters and Public Media
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D Every Citizen Online
OHIO Subscriber Opportunity

A 200,000 Participants
A Projected: 75,000 Incremental Subscribers

A Training and Education Emphasis
A Awareness, Curriculum, Follow-up
A Promotional Offers and Adoption

A Geared To Optimize Existing Investments

A Potential for Sustained Program Beyond
2012, through Private Investment
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Thank You!

Tom Fritz
Executive Director
tfritz@connectohio.org
www.ConnectOhio.org
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Every
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Online



